2015 £RRE PN A SR e il
S EREE A B R S

3—9 77IU—EVXRAG
Gl FEGIBRS T — 2 X—=ABH T r =7 )

A BORTEE  HeHE=
g FRTE

1. %

2004 FFEE L VKR L C. EFBEHOT —F X—2ABELED TN D, T—H
N— 2 ZEB L TV LEH T, HEMMERAEZ1T ) L TAMMERTEH ST
WD HEFIFHREAT O DD —AEM T, —FHGHT=D 2 0~3 0 X—VFEFE
DHLDTH %, SFC OEFMEOE) Z I ENRFEIZ K DRELDPHZ TNH T &
ND, FEEEBM OVEMENEE > TWAHT2D, 2011 4 X0 HEEIZ X 2 IS
B A BT LT\ D, SEIBAFE LBk 1L 2015 FELIEORIEICB N T, &
—APMBLOEEOERE LTHEAT S, 77 IV —E VR R REDOK
FRRAEMITRETEFENZ L, BEGHHIEGEL R T 22 E o T RITRE
EATZMWEIZT2EER D, o, AR LIZEMOLERZ, 773V —EYxR
AR EAT > TV DS D EE LR FB IO T 7 IV —E PR R
~ HRDOZ77 IV —EVRRAOREFEMNTLER T HREDIEREZ1T-
TWb, SFEELZADELEEBTRFOT 7 I —E VR AMEE & OHE
RAZFDD Y BAIAZ Y T ~HAE, 77 IV —EVRRITONTOFH
RWETOTELHY, TOBEOERO—HE LTHFIH LIV,

BRZE LT3, ShamAEpEM T — 2 X—A{E T n =7 hOo—HLE L
T 2004 FFEIISH BT EFBEMEM T n Y =7 b YA MZTT—#~—
AL LTHEBL, 7 VAT 4T aET L AT B ALK DA ZIT> TV 5D,
A b7 RLARIZLUUTFTH D,

http://case. sfc. keio. ac. jp/ (HARFEHMM T — H _X—R)
http://case. sfc. keio. ac. jp/case_en/ (FEHM T —H X—R)

2.2015 FEEDOHRY A

ASEEIT 2O L — 2B L1 0 B AZEr — A (REETERTE)



BT LT,

(1) Miyaji Buta (Miyaji Pork)- Food Branding Strategies -

At a pig farm on the western part of Fujisawa City, Kanagawa Prefecture,
Yusuke Miyaji has thought about the future of agriculture. The
environment that Japan’s agricultural industry currently faces is severe.
There 1s nobody to take over the work. There may come a time in the
future where farmers producing food disappear from Japan. How can
agriculture in Japan be revitalized? What changes can be made to turn it
into an occupation that everybody would like to try their hand at?

Miyaji Buta; the pork acclaimed for its delicious taste that Yusuke Miyaji
ships from his pig farm. Having taken over the family pig farm, Mr.
Miyaji raised the Shonan Miyaji Buta brand that people in the know
have a firm knowledge of in just three short years. The process involved
in this included several challenges, such as revising the distribution

process and promoting direct sales through face-to-face marketing.
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(2) Seaside Gallery Nonprofit Organization— The future of the T-shirt Art
Exhibition and town development —

“Please continue the T-shirt Art Exhibition indefinitely.” “I would like to
visit your museum sometime, so please continue to exhibit.” The Seaside
Gallery Nonprofit Organization (hereinafter “Seaside Gallery”), which is

hosting the T-shirt Art Exhibition, has been receiving many comments of



encouragement such as these from across the country. Nevertheless,
Kazuya Azechi, who is a central member of the Seaside Gallery and an
employee of Ogata-cho Town Hall, which is carrying out the planning and
management of the T-shirt Art Exhibition, comments, “It is miraculous
that the T-shirt Art Exhibition has been held 17 times.”
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